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The special historical developing track and social economical culture transition 
of Taiwan generates the particular developing situation of Taiwan advertising.This 
dissertation combines the social economic developing condition and the specialty of 
developing history of Taiwan, divides the developing history of Taiwan advertising 
education.The first stage is arranging period (1949-1967),the advertising managing is 
indivisible to the managing of media,the target of advertising education study is 
almost about the media management.The second stage is developing 
period(1968-1986), the advertising education and study belonged to the 
communication field .The third stage is mature period(1987-1996), the advertising 
education strided from technology and vacation education to higher education.The 
forth stage is polybasic period(1997-2015),the advertising education and study 
appeared polybasic trends.This dissertation analysises the social political situation, 
economic and cultural conditions and the historical developing track of Taiwan 
advertising education. 
The feedback of students is very important to the improvement of professional 
teaching.The essay selects the departments of five university according to the reviews 
of senior scholars,experts and vanguard of Taiwan advertising.  Taiwan and 
mainland of China belong to one family,using for reference of Taiwan advertising 
education can reduce the cost of localization and reduce the advertising education 
developing tortuous path,then save the education sources. 
Summarize the developing track of Taiwan education and the enlightenment to the 
advertising education development of China’s mainland.Introspection the shortage 
and promote the distinguishing feature of China’s advertising education, explore and 
find out the link and direction of China’s advertising education. 
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